THURSDEY, MARCH 12, 20K

very lintle girl !

likes 1o sk

codorful ads in

|'|'|i|__gi|.-'1|'||.:5-. Hﬂ
e many arg mesmer-
ized by billboards? Per

||'|:||k-._'ri|I.|.'. bkl r|'||.:r-.' LK
LEN h|||'|I-._'r'||i|'|_':.' alsout
those Big, Bold signs aroud her Do
towm ol Mashville that always swemed 1o
attract ler attention

Whatever ilw inspiration, she has
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tigicus honor the Advertising Federa-
tiom of Lonisvilles MR Silver Bockal
Awand, which she received at the organi-
sation’s 5ih anoual Lowie Awards Giala
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and women who e made onigiangd-
ing comtribimions 1o adverisang, and
have B wctive in urthering the indos-
iry's standards, creative excellencs and
responsihility in ansas of social congern
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e, (200 Frankisrm Ave ) in 2005 afier
23 years in 1le advertising indusiry. A
University of Kemucky alumna whose
degree i in advertising and  business
adminisiration, she worked an PriceWe-
et T 5-.-._".L'1i|] VEATS I"H,:r'||||.' i||.'|.'|."|:-|i|'|5 i
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her Timal Fowur years there a8 execulive
vice president and director of client sales
belre opening her own Girm, which spe-
cializes in brand-sieategy developmeni

U1 pealized than there i@ a iiche T
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ferms ol communicating their ideniry,”
Pepper said, “We locus on e stirategk
plasming veeded o tell thweir “story,” and
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a hig-picture approach.”

Ihe firm's diverse client tosier
includes Morion Healibeare, Coneor-
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Advertising industry veteran Henrietta Pepper wins
Loutsville AdFed’s 2009 Sifver Medal Award

dus, Cobkalt Ventures
and UURS Financial Ser-
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selves an lhome during brainstorming ses-
sicns, Visitors (nd the coey atmosphene
eapexially soothing during 1lwse days of
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“Tosday, a company newds 1o lave o
mesults-driven approach in order 1o jus-
Ty every dollar it speids,. Businesses
are taking notice of the equity in thei
hrands” |-'E_'|'||:'r|,:r said, “Chone are the
davs when a -;,:III'I'I|'\I:,1II':.' |,:||l.||q.|. slarl o4l
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coukl come up with, because s difli-
cult 1o s an immediate conmmection o
retien indollars. Asa result, we'ne seeing
# lot moere gmphasis on Inberngt com-
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[0 all part of an increased emphasis on
connecting 1he dots berwen spendiing
vonrey aoed seeing resulia”

Mumber-crunching askde, Pepper rel-
ishes the "'|:1.'-.'-|'\-|l.: '|:-:|rI" of heq h".lhilll.‘h"w.
amd i '|:-1-:'\-|L-.|. 1o have maintained [rer-
soimal relationships with some clients for
e tham 20 vears

Her most important  relationship,
hoswever, is with sponse Larry Profan-
|.'1k. | |'\-i|1I|'||.:r at PriceWeber, who wod
the Silver Medal ASward in 2005, The
couple i the only huskand and wile 1o
have meceived that hoao

“ln would b easy for us o talk abow
waorrk all the time at home: bad with three
1:1;,1-. LIt miake 1l A |""|i'-:'.'" ol o oig-
cuss the npig and Bolig of what we do,
except toshare good news about cur cli-
enis,” Pepper sakl, “We've been married
almost 20 vears, and 1 think that's a big
part of why we've Tasied.”

Q&A WITH HENRIETTA PEPPER

FAVORITE BOOK: Since 1 staried ihis com-
pany. ['ve gong from fetion 190 non=ftion.
Baght mow, I'm digging mia “The First Bil-
liwn i2 the Hardest™ (T, Boone Pickensg)

FAVORITE MOVIES: “The B Chall" “Meet
the Paremts” “Legends of the Fall™ and

Forrest Gump.™

FAVORITE TV SHOWS: When | lumve fime 1o

watch, it's nsually the nows

HOBBIES: My husband and 1 bve vicarions-
Iy through oor kxds (Grace Ann, 16; Chrs-
len, |5 :||'|-:|..|||:».-.'|'-|I_ 1 2y, 2o o hiokbies nows
are things that they do - soocer, track, Geld
hockey and musgic.

FINAL MEAL: I'my prectty miach obsessed with
sushi. Ul eat any Kind except Blow fsh {Tugu)
becans: 1 can kil you - | puess that real-
Iy would make it my fmal meal. Lopsalle is
_|.'-.'I1'i|I_|.' more and more 5-.|||-:|. |il|:'lil ngs? mslal-
ramts; | ke the sosh at Fop and &t Cavar.

PERSOMAL HERDES: 1 was very cose 1o the
grandmotber 1w named after, and always
wanbad 10 be hke her, Amd of | can ever be
half the: memm woy mother i and half fhe per-
ETR] | ||'|f. dad iz 1 B '.:_'l:. |I.;||'-'|:-':.

BEST THING ABOUT LOUNSVILLE: There is a
It of strong conpectivity among husingss-
es, even when they are competitors, 11 may
sound strange, but companses bere ane happy
1o o other companies suoceed.
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